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EXPERIENCE 
D E S I G N E D  
IN 1989, NONE OF US BOSTON BERKLEE KIDS KNEW THAT 

A REVOLUTION WAS AROUND THE CORNER. NOT ONLY 

WAS THE MUSIC BUSINESS ABOUT TO CHANGE FOREVER, 

SO WAS THE SHAPE OF OUR DAILY LIVES. WHEN THE 

FIRST 14.4 MODEMS HIT THE SHELVES AND AMERICA 

ONLINE BROKE BIG TIME, A LUCKY SUBSET OF US FOUND 

A COROLLARY BETWEEN OUR PASSION FOR MUSIC AND 

THE CREATION OF INTERACTIVE EXPERIENCES THAT CON-

NECT AND INSPIRE. MY SEARCH FOR AN AUDIENCE HAS 

NEVER ENDED. ONLY THE CHANNELS HAVE CHANGED.


